A BASIC INTRODUCTION to BRANDING

For now lets focus on a basic question: "Branding: What Is It?" Many people - regardless of
business - misunderstand personal branding. Many people think once you have a logo, a
letterhead and an elevator pitch you have ‘created your brand’.

I've created a detailed explanation of what branding means, emphasizing that it's much more
than these basic components, highlighting how personal branding emerges from one’s values,
personality, and professional approach.

Key points to remember:
1. Branding is about the total experience of working with you, not just visual elements.
2. Consistency across all interactions and platforms is crucial.
3. Your brand should reflect your authentic self, including your values, humour, and
personal style.
4. Branding is an ongoing process that evolves as you and your business grow.
5. Inthe digital age, every action contributes to your brand, whether intentional or not.

Understanding Branding for Entrepreneurs

What Branding Is NOT

- Just a logo or visual design

- A one-time effort

- Limited to your business card or website
- Something that only big companies need

What Branding IS

1. ™A Holistic Representation of You and Your Business™*
- Your values, personality, and approach to (your business)
- The experience clients can expect when working with you
- The unique value you bring to the market

2. A Consistent Message Across All Platforms
- How you present yourself in person, online, and in marketing materials
- The tone and style of your communication
- The types of properties and clients you focus on

3. An Emotional Connection with Your Audience
- The feelings and associations of your target audience
- The trust and credibility you build over time
- The story you tell about why you do what you do and how you help clients
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4. A Differentiator in a Crowded Market
- What sets you apart
- Your specific expertise or niche indoor chosen market
- The unique benefits of working with you

5. A Reflection of Your Core Values and Personality
- Your authentic self, translated into your professional persona
- Your sense of humour, interests, and passions that make you relatable
- The causes or community initiatives you support

6. An Evolving Entity
- Adapts as you grow and gain more experience
- Responds to changes in the market and client needs
- Continuously refined based on feedback and results

The Importance of Personal Branding

- Builds trust and credibility in a relationship-driven industry

- Helps attract your ideal clients who resonate with your brand
- Creates a memorable impression in a competitive market

- Supports higher commissions by justifying your unique value
- Facilitates word-of-mouth marketing and referrals

How Your Brand Emerges

- Through consistent actions and interactions over time

- By aligning your online presence with your offline personality
- Through the stories you tell and the way you solve problems
- Via the network you build and the relationships you nurture

- Through the specialization and expertise you develop

NOTE:

These components are simply guidelines; each can be explored in depth.

Everyone is a broadcaster in the digital age. Every post, every interaction, and every
transaction contributes to your brand. It's crucial to be intentional about the message you're
sending and ensure it accurately reflects who you are and the value you provide.
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Want to explore these concepts further?
Contact me:

Matthew Giffin
0647-222-3472
matthewaqiffinarts@gmail.com

matthewqiffinarts@gmail.com
www.matthewgqiffin.com
www.mgiffinhomelife.com
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